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‘ Later today, we are releasing a broad core algorithm update, as we do
several times per year. It is called the May 2020 Core Update. Our guidance
about such updates remains as we've covered before. Please see this blog

post for more about that: ¥AF7T7ILTAYXLEIK--

BRRIRGIZRDIRRGHMBEED T TY,
What webmasters should know about Google’s core ... BER-T a5 LA ME%E

Go : Ie Official news on crawling and indexing sites for the
- g Google index

& webmasters.googleblog.com
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General Guidelines
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(General Guidelines)

[RX :

https://static.googleusercontent.com/media/quideline

s.raterhub.com/ja//searchqualityevaluatorguidelines.
pdf

#ER -

https://www.irep.co.jp/press/pdf/google_general

guidelines_all.pdf

December 5, 2019

General Guidelines Overview 5
|l duction to Si Quality Rating 6
0.0 The Search Experience 6
0.1 The Purpose of Search Quality Rating 6
0.2 Raters Must Represent People in their Rating Locale 6
0.3 Browser Requirements 7
0.4 Ad Blocking Extensions 7
0.5 Internet Safety Information 7
Part 1: Page Quality Rating Guideline 8
1.0 Introduction to Page Quality Rating 8
2.0 Understanding Webpages and Websites 8
2.1 Important Definitions 8
2.2 What is the Purpose of a Webpage? 9

2.3 Your Money or Your Life (YMYL) Pages 10

2.4 Understanding Webpage Content 10
2.4.1 Identifying the Main Content (MC) 10

2.4.2 Identifying the Supplementary Content (SC) 1"

2.4.3 Identifying Adverti /Monetization (Ads) 1

2.4.4 Summary of the Parts of the Page 12

2.5 Understanding the Website 12
2.5.1 Finding the Homepage 12

2.5.2 Finding Who is Responsible for the Website and Who Created the Content on the Page 14

2.5.3 Finding About Us, Contact Information, and Customer Service Information 14

2.6 Reputation of the Website or Creator of the Main Content 15
2.6.1 Research on the Reputation of the Website or Creator of the Main Content 16

2.6.2 Sources of Reputation Information 16

263C Revi of Stores/Busi 16

2.6.4 How to Search for Reputation Information 16

2.6.5 What to Do When You Find No Reputation Information 18

3.0 Overall Page Quality Rating 19
3.1 Page Quality Rating: Most Important Factors 19

3.2 Expertise, Authoritativeness, and Trustworthiness (E-A-T) 19

4.0 High Quality Pages 20
4.1 Characteristics of High Quality Pages 20

4.2 A Satisfying Amount of High Quality Main Content 21

4.3 Clear and Satisfying Website Information: Who is Responsible and Customer Service 21

4.4 Positive Reputation 21

4.5 A High Level of Expertise/Authoritativeness/Trustworthiness (E-A-T) 22

4.6 Examples of High Quality Pages 22

5.0 Highest Quality Pages 26
5.1 Very High Quality MC 26
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